
“We lead with service, always,” says Patten. “Our members aren’t just 
customers—they’re the reason we do what we do.”

Innovative Solutions
Beyond personalized � nancial products, PEFCU also leads with inno-
vation and member support. Its Security Center provides members 
with fraud-protection tools and real-time alerts to safely navigate an 
increasingly digital world. � e Holiday Savings Account helps members 
prepare for seasonal expenses with small, incremental deposits in an 
account separate from their primary savings. 

But perhaps PEFCU’s most defining trait is its culture of care. 
Whether it’s through community engagement, � nancial education, or 
volunteer service, PEFCU is deeply invested in the well-being of its 
members and the communities they live in. “Giving back isn’t a check-
box—it’s a core part of how we live out our mission,” says Patten.

At the heart of it all is a commitment to building meaningful rela-
tionships. PEFCU takes the time to know its members—not just their 
� nancial needs, but their lives, their dreams, and their challenges. � at 
relationship-driven approach fuels everything from product develop-
ment to member service.

“At the end of the day, we’re here to make a real di� erence—not just 
� nancially but personally too. Everything we do is about helping our 
members feel supported, understood, and con� dent in their � nancial 
future,” says Kossen. “� at’s what drives us.”

Publix Employees Federal Credit Union 
is solely dedicated to serving the unique 
fi nancial needs of current and retired 
Publix associates and their families. 
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F ounded in 1957 by Publix Super Markets, Inc., founder George 
Jenkins, Publix Employees Federal Credit Union (PEFCU) was 
built on the belief that “people helping people” should be more 

than just an industry motto—it should be a mission. Today, that found-
ing spirit continues to guide PEFCU as it serves over 115,000 current 
and retired Publix associates and their families with care, purpose, and 
unmatched dedication.

“We want to be seen as a true partner to Publix—a strategic asset 
that helps the company and its people succeed,” says Jeremiah Kossen, 
President and CEO. “Publix is known for delivering best-in-class 
service, and we aim to emulate that same level of excellence in every 
interaction.”

“At PEFCU, it’s never just about the transaction—it’s about the rela-
tionship,” adds Shannon Patten, Chief Experience O�  cer. “We truly take 
the time to get to know our members, so we can o� er � nancial guidance 
that actually � ts their lives, not just their accounts.”

While many credit unions cast wide geographic nets to serve the 
general public, PEFCU is solely committed to the Publix community. 
� is singular dedication allows it to design � nancial products and ser-
vices speci� cally tailored to the unique needs and culture of Publix 
associates. From � rst-time homebuyer programs with reduced costs 
designed to instill con� dence to � exible Publix Stock Loans, which pro-
vide access to fund loans without selling shares, every o� ering is built 
with Publix personnel in mind. 
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